UZD8ZZESFADZ » PDF / The Effect of In-Store TV in Supermarkets on Customer-Based Brand Equity for...

The Effect of In-Store TV in Supermarkets on Customer-Based Brand
Equity for Consumer Goods

Christian (Hfing | Verena Stasing
The effect of instore TV in supermarkets

on customer-based brand equity for
consumer gtx]'d.'i

Filesize: 6.95 MB

Reviews

This pdf is wonderful. It really is writter in simple terms instead of hard to understand. Its been developed in an exceedingly simple way
and it is just after i finished reading this ebook in which in fact modified me, alter the way in my opinion.
(Ollie Powlowski)

DISCLAIMER |[DMCA


http://www.bookdirs.com/disclaimer.html
http://www.bookdirs.com/dmca.html

K01L8G60VA4DY « PDF » The Effect of In-Store TV in Supermarkets on Customer-Based Brand Equity for...

THE EFFECT OF IN-STORE TV IN SUPERMARKETS ON CUSTOMER-BASED BRAND EQUITY FOR
CONSUMER GOODS

CIE: DOWNLOAD PDF

GRIN Verlag. Paperback. Condition: New. 68 pages. Dimensions: 8.3in. x 5.8in. x 0.2in.Masters Thesis from the year 2009 in the subject Business
economics - Marketing, Corporate Communication, CRM, Market Research, Social Media, grade: B, Lund University, language: English, abstract: The
purpose of the study is to provide empirical evidence if the exposure to in-store TV in retail stores does effect customer-based brand equity of the
advertised product. The aim is to verify if a causal relationship between in-store TV and brand equity exists. The underlying research philosophy of
this thesis is positivism. A cross-sectional research design and a deductive approach to theory are used. The quantitative data consists of structured
observations and structured interviews with a sample size of n169. A control group was used to be able to compare brand equity levels. The
empirical work was performed in the Swedish supermarket ICA Kvantum Mobilia in Malm. Consumers that passed the in-store TV were observed and
afterwards surveyed with a questionnaire. A comparison of consumers that viewed the TV with those who did not, makes it possible to analyze and
compare customer-based brand equity. The findings indicate that in-store TV can in fact influence customer-based brand equity. A causal
relationship between the two objects of study is confirmed. The brand equity dimension that showed a significant impact is uniqueness. This item
ships from multiple locations. Your book may arrive from Roseburg,OR, La Vergne,TN. Paperback.

Read The Effect of In-Store TV in Supermarkets on Customer-Based Brand Equity for Consumer Goods Online
Download PDF The Effect of In-Store TV in Supermarkets on Customer-Based Brand Equity for Consumer Goods

EP ]


http://www.bookdirs.com/the-effect-of-in-store-tv-in-supermarkets-on-cus.html
http://www.bookdirs.com/the-effect-of-in-store-tv-in-supermarkets-on-cus.html
http://www.bookdirs.com/the-effect-of-in-store-tv-in-supermarkets-on-cus.html

JTZ29CZNZG21 # Book The Effect of In-Store TVin Supermarkets on Customer-Based Brand Equity for...

You May Also Like

California Version of Who Am I in the Lives of Children? an Introduction to Early Childhood Education,
Enhanced Pearson Etext with Loose-Leaf Version -- Access Card Package

Pearson, United States, 2015. Loose-leaf. Book Condition: New. 10th. 249 x201 mm. Language: English . Brand New Book. NOTE: Used
books, rentals, and purchases made outside of Pearson If purchasing or renting from companies...

&

Download Book »

Who Am I in the Lives of Children? an Introduction to Early Childhood Education, Enhanced Pearson Etext with
Loose-Leaf Version -- Access Card Package

Pearson, United States, 2015. Book. Book Condition: New. 10th. 250 x 189 mm. Language: English . Brand New Book. NOTE: Used
books, rentals, and purchases made outside of Pearson If purchasing or renting from companies...

Download Book »

&

Who Am | in the Lives of Children? an Introduction to Early Childhood Education with Enhanced Pearson Etext -
- Access Card Package

Pearson, United States, 2015. Paperback. Book Condition: New. 10th. 251 x203 mm. Language: English . Brand New Book. NOTE: Used
books, rentals, and purchases made outside of Pearson If purchasing or renting from companies...

&

Download Book »

Bully, the Bullied, and the Not-So Innocent Bystander: From Preschool to High School and Beyond: Breaking
the Cycle of Violence and Creating More Deeply Caring Communities
HarperCollins Publishers Inc, United States, 2016. Paperback. Book Condition: New. Reprint. 203 x 135 mm. Language: English . Brand

&

New Book. An international bestseller, Barbara Coloroso s groundbreaking and trusted guide on bullying-including cyberbullying-
arms parents...
Download Book »

Kindergarten Culture in the Family and Kindergarten; A Complete Sketch of Froebel s System of Early
Education, Adapted to American Institutions. for the Use of Mothers and Teachers
Rarebooksclub.com, United States, 2012. Paperback. Book Condition: New. 246 x 189 mm. Language: English . Brand New Book *****

&

Printon Demand *****.This historicbook may have numerous typos and missing text. Purchasers can download...
Download Book »


http://www.bookdirs.com/california-version-of-who-am-i-in-the-lives-of-c.html
http://www.bookdirs.com/who-am-i-in-the-lives-of-children-an-introductio.html
http://www.bookdirs.com/who-am-i-in-the-lives-of-children-an-introductio-2.html
http://www.bookdirs.com/bully-the-bullied-and-the-not-so-innocent-bystan.html
http://www.bookdirs.com/kindergarten-culture-in-the-family-and-kindergar.html

	The Effect of In-Store TV in Supermarkets on Customer-Based Brand Equity for Consumer Goods
	Reviews
	THE EFFECT OF IN-STORE TV IN SUPERMARKETS ON CUSTOMER-BASED BRAND EQUITY FOR CONSUMER GOODS
	You May Also Like


