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In September 2000, during the presidential election campaigns in the United States, a citizen of
Seattle watched a political commercial on television. In the beginning, the commercial appeared
like a usual ad in which the spokesperson commented on George W. Bush s concept concerning
prescription drugs and its advantages and at the same time criticised Al Gore s concept about
prescribed medication. The viewer had the impression of something being fishy about the spot. The
next time he saw it on tv, he recorded it to a tape and replayed it at a very slow rate. Indeed,
something was unusual about the ad: When the spokesperson said: Gore s plan about medical
prescriptions: Bureaucrats decide , the term RATS appeared for a fraction of a second on the screen
- normally below the threshold of perception. The attentive viewer informed Al Gore s team...
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Absolutely essential go through publication. This can be for all who statte there was not a worthy of looking at. Its been printed in an remarkably basic way
and it is just right after i finished reading this book through which in fact altered me, modify the way i think.
-- Dr . Ha skell O sinski-- Dr . Ha skell O sinski

If you need to adding benefit, a must buy book. it absolutely was writtern extremely flawlessly and valuable. Once you begin to read the book, it is
extremely difficult to leave it before concluding.
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