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Wiley. Hardcover. Condition: New. 240 pages. The old marketing models are over. The status quo is dead. Todays rapidly shiDing marketplace
requires businesses to be agile, connected, authentic, artful, meaningful, immersive, and socially responsible. In other words, today, businesses have
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use New-Gen psychographics to target market in a post demographic world, to how to craD a compelling brand narrative that builds brand
evangelism, to tips for co-creating immersive and engaging experiences that build loyal and engaged brand communities, Youth Nation oFers
businesses large and small an indispensible map to navigate the radically changed landscape of the future marketplace. This item ships from
multiple locations. Your book may arrive from Roseburg,OR, La Vergne,TN. Hardcover.
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