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Speechmark Publishing Ltd, United Kingdom, 1999. Mixed media product. Book Condition: New. 1st
New edition. 297 x 210 mm. Language: English . Brand New Book. Motivational Interviewing (MI)
was originally developed by Miller and Rollnick (1991, 2002) and was de7ned as a person-centred,
directive method for enhancing intrinsic motivation to change by exploring and resolving
ambivalence. Unlike non-directive counselling, this approach has been described as more focused
and goal-directed. The examination and resolution of ambivalence is the key purpose and...
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This ebook will be worth buying. It usually fails to  charge too  much. You will not sense monotony at at any time of your time (that's what
catalogs are for regarding when you check with me).
- -  Re tha  Frami V  

This pdf is really gripping and exciting. Yes, it is actually perform, nevertheless an amazing and interesting literature. I am just effortlessly can
get a pleasure o f looking at a published pdf.
- -  T o ny Dic ke ns    

The publication is simple in go  through preferable to  fully grasp. I am quite late in start reading this one, but better then never. It is extremely
difficult to  leave it before concluding, once you begin to  read the book.
--  Mrs .  Jo s iane  C o llins       
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