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facebook and emails. 94 useful questionnaires were gathered from female and male UK students. SPSS 17 was used to analyse the collected data by
conducting chi-square tests and Spearmans rho correlation tests to examine the relation between diHerent variables. The constructs of the
technology acceptance model (TAM) were used as a framework and basis for this research and were extended by further constructs. Therefore, the
impact of perceived usefulness, perceived ease of use, prior online shopping experience, perceived risk and product involvement on the intention to
purchase clothing online was analysed. Perceived usefulness, perceived ease of use and prior online shopping experience had positive eHects on the
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